
Over two decades of design experience, from logo design and branding, to strategic comms, 
UX, and ethical AI product development.development.

Highlights: 

karenchappellarellano@gmail.com
karenmariechappell.com  
linkedin.com/in/redfyve 
206.250.0126 

Began as a Visual Designer supporting a team of master-makers, engineers, and teachers. 
Tasked with building a�ordable inquiry and project-based STEM activities for middle 
school students. Was then recruited to join Ethics & Society to partner with product teams 
to acheive sustainable societal outcomes of AI and other emerging technologies. Also 
became an early advisor and ethical consultant on the integration of generative AI such as 
DALL-E and GPT-3. Designing mitigating UX for products like Bing and Bing Image 
Creator.

•  Created brand identity, strategy, and guidelines
•  Curriculum and instructional materials design and art direction
•  UX design and art direction, including full site design and development
•  Communication strategies for internal and external audiences
•  Illustration 
•  Packaging design 
•  Ethical data collection design lead
•  Data collection for diversity lead
•  Production and supply chain management for large scale distribution of project materials 

on behalf of the Microsoft Store
•  Design lead for Microsoft store and event driven assets 

K A R E N  C H A P P E L L  A R E L L A N O

SENIOR ART DIRECTOR & 
DESIGNER
May 2016 to May 2023
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REDFY VE
Founded a boutique 
studio using a range of 
self-taught graphic and 
web design skills. 

SUPER BOWL 
XLII
Designed the Arizona 
Cardinals’ Stadium Super 
Bowl XLII website.

IDENTITIES 
GALORE
Began specializing in logo 
identity kits and websites, 
with an emphasis on 
distinctive brand marks. 

WEB LEVEL UP
Moved onto deeper web 
projects, partnering with 
developers to create custom 
functionality, primarily 
specializing in WordPress 
sites for the SEO bene�ts 
and built-in CMS.

CORPORATE
SERVICES
RedFyve continues to grow 
and adds clients such as the 
University of Washington, 
Virginia Mason, and 
Edelman, providing digital 
marketing, brand identity, 
and collateral design. 

PACKAGING
Food packaging and a 
niche market in restaurant 
services grows. �e �rst 
product designed by 
RedFyve soon �nds it’s way 
to the shelves of Whole 
Foods. 

FINDING MY 
WAY TO THE 
EMP
RedFyve restaurant market 
services continue to grow. 
Crowning moment is 
achieved when a RedFyve 
crafted brand is installed at 
the EMP.

HELLOOO BPT
Recruited as brand 
manager and lead designer 
for an alternative ticketing  
brand as it goes through a 
growth spurt and 
unparalleled popularity 
amongst event producers. 

BRAND 
GUARDIAN
From writing Resource 
Guides, to trade show 
booth design, SWAG, and 
the global localization the 
ticketing website, the 
design of a Mailchimp 
plug-in design, a wide 
range of designer and 
engineering collaborative 
skills are forged. 

THE SHIFT TO 
VISUAL 
DESIGNER
Banner ads, social media 
campaigns, email marketing, 
and video enter the picture. A 
much needed face-lift of the 
Brown Paper Tickets website 
is completed as a completely 
solo endeavor. Conversion 
numbers dramatically climb. 

MICROSOFT
Senior Visual Designer 
position is accepted in the 
EDU department for a 
highly specialized project 
called Hacking STEM. From 
prototyping a�ordable 
inquiry and project-based 
activities to visualize data 
across science, technology, 
engineering, and math 
(STEM) curriculum, website 
design, branding, event and 
environmental design, all 
skills are once again called 
upon. 

VEIN 
BRANDING
Taking the experience of 
working with a larger brand 
on a daily basis, a new 
boutique studio is formed, 
with an emphasis on digital 
marketing and 
template-driven site 
customization. Business and 
product development become 
a part of the repertoire.

ETHICS & 
SOCIETY
Recruited to join one of the 
technology industry’s �rst AI 
ethics teams. Began with a 
deep branding exercise, 
quickly moving on 
communications design 
strategies to educate and 
inspire teams across the 
ecosystem, moving onto the 
design and development of 
ethical data collection 
practices, in partnership with 
research, and ethical product 
development.

SOCIAL 
GOOD
Designed and produced an 
ethical card game; 
“Judgment Call” which 
leads to academic 
publishing and a win in 
Fast Company’s social 
good category. Judgment 
Call is later published by 
the World’s Economic 
Forum. 4 years later, it 
continues to be used across 
the industry and 
institutions of higher 
learning on how to design 
ethical technology.  



Dedicated to a small group of carefully curated clients, the focusof Vein Branding is on 
controlled expansion of extraordinary boutique brands, services, and products. In this 
context, talented partner developers, illustrators, and designers are brought in as 
contributors under the principal’s tutalage. Services included range from brand identity 
creation, digital marketing campaigns, on-set styling & art direction, and event promotions.

•  Designs brand identity strategies and provides business development consulting
•  Art directs and manages a design team to create a range of assets
•  O�ers a range of product research, design, and development services
•  Designs and implements social media, and digital marketing strategies
•  Content strategy, copy writing, and editing 

ART DIRECTOR
DESIGNER/ILLUSTRATOR
June 2014 to 2019

BRAND GUARDIAN
LEAD DESIGNER
April 2011 to June 2014

Created an extensive brand framework and library for a blossoming global ticketing 
company. Created a comprehensive brand identity strategy and complex collateral system. 
Contributed to a sophisticated digital media strategy and major push towards a streamlined 
and responsive online ticketing application.

•  Illustrated and designed brand assets and other visual materials with assistance from 
junior designers and marketing sta�

•  Developed a conceptual direction for new responsive website, as well as wire frames, grid 
system solutions, and atomic elements. Also designed widgets and partner site integration 
components

•  Managed production of all print materials, promotional giveaways, trade show booth 
elements, and ticket stock

•  Managed branding of corporate spaces, including �oor plans, interior design, and 
coordination with architects and contractors

•  Designed customer service call center to improve work experience, quality of life, and for 
noise reduction

Established RedFyve, a full-service boutique design studio, focused on branding and 
identity design

•  Conceptualized and designed dozens of brand identity systems with an emphasis on 
classic and unique logo design, easy to maintain websites, and breath-taking print work

•  Created and managed production of marketing materials, promotional items, signage and 
packaging

•  Designed and developed websites, blogs, and email marketing campaigns 

OWNER & OPERATOR
DESIGNER + ILLUSTRATOR
September 2004 to May 2011


